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Signature Card offering
Client: Visa
Role: Design Lead and IC

Role Responsibilities:

As part of the Product Innovation Team at Visa One
Market, | was responsible for several design sprints
adding card issuance journeys and instalment
payments to user/customer journeys of large
clients; Hilton, SEARS, AIG (BA/Iberia/Vueling)

Project Objective:

For the Branded Signature Cards:

- Enhance the user journey with card info offering
and enable full application flow.

Process:

We started with user and stakeholder research,
story mapping and journey analysis. Then we
created flowcharts and visualized the new journeys

Outcomes:

We created story-boards and interactive prototypes
to showcase to management and client for further
implementation.

Right side:
iOS app (mvp)

Branded Signature Cards:

55.000 Miles
‘carnmare>

Relax and Have Fun!

ie Dining ertainmi

Shop Duty-Free

7 HR 55 MIN TO HEATHROW. LONDON, UK

On Schedule

BOOK A FLIGHT

Continue
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Travel

20A = +$50.00

SEAT UPGRADE

20A = )- +$50.00

SELECT PAYMENT METHOD

GenAir Plus #Nx145678
Payfor the Order with Polnts:18.500 Points

Apply now for a GenAir Plus
Signature Visa

F qualiied.receive instant approval and
payment capabilty

Flight GA474

ApproveD:

Flow to upgrade to a Signature card

APPROVED!

GenAir Plus Card

Enjoy the following GenAir Plus
Signature Visa Benefits

+/ Eamning GenAir Plus Flyer miles
/' Welcome bonus of 10,000 GenAir Plus Flyer
miles when you spend $1.000

Use GenAir Plus Visa Signature as Preferred °
payment

iOS App screens
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Instalments on Checkout
Client: Visa
Role: Design Lead and IC

Role Responsibilities:

As part of the Product Innovation Team at Visa One
Market, | was responsible for several design sprints
adding card issuance journeys and instalment
payments to user/customer journeys of large
clients; Hilton, SEARS, AIG (BA/Iberia/Vueling)

Project Objective:

For the Instalments on checkout:

- Enhance the user journey during checkout
offering info on the new pay-later/instalment
options and a frictionless instalment application
signup flow

Process:

We started with user and stakeholder research,
story mapping and journey analysis. Then we
created flowcharts and visualized the new journeys

Outcomes:

We created story-boards and interactive
wireframe-prototypes to showcase to management
and client for further implementation.

Right side:
Storyboard / Wireframe prototype

Instalments on checkout:

Walks out if the store with his new 4K TV.

Device: Pyont POS,
Screen:  800(w) x 480(h), (Customer facing screen)

TOTAL $3180.00

You are eligible for installment payments for this purchase.
Please select you preferred plan

$6b.2s $132.5 $265.00

per month per month per month

36 Month Payment | | 24 Month Payment | [ 42 Month Payment

Cancel and Pay in Full

Consumer pays at the counter with his creditcard. The
Merchant sees that he is eligible for an Installment
Payments Plan.

Consumer selects his prefered installment plan and
agrees on the Terms of Payment.

In the transactions overview of this month he sees the
first installment payment.

Consumer at home watching tv and he reviews his
credit card transaction statement on his iPad.

Storyboard, apply for instalments at POS

Screen 1: POS Screen 2: POS
TOTAL $34180.00
customer sees that he is
eligible for an installment
Payments Plan

customer agrees to the
payment agreement

Selected 12 Month Payment Plan, You Pay $132.50 per month
Terms of Payment:

customer selects his
preferred payment plan Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do

eiusmod tempor incididunt ut labore et dolore magna aligua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa gui officia deserunt mollit anim id est laborum.

Accept and email me my agreement.

POS wireframes




Hospitality Suite VISA

Client: Visa m

Role: Design Lead and IC

Tap-and-pay with your % Breakfast
wearable

+Companion] LN

Role Responsibilities:

As part of the Product Innovation Team at Visa One
Market, | led a team of designers (3) creating the
Personalized Itinerary Service and App Suite. We

Breakfast

+Companion] LN.

worked across the organization; closely with : : Everywhere you see the peEgl anch
X . . s . . payWave # symbol. Reload when omeone took a pictiSBEunt
Marketing, Hospitality, PM’s and Engineering. ' you getlow on funds -_‘% “Comparion ¥
Mon15:14
Project Objective: ::,;_”—L weomen N
1. Optimize Event Onboarding I A pe—

2. Personalize Itineraries
3. Showcase new Payment Technology

Client/Guest iOS App screens
Process: PP

We started with user and stakeholder research,
story mapping and journey analisis. Then we

created flowcharts outlining the full information
architecture of the apps which provided a clear

Dashboard | FAQs | Logout LS . Home | Dashboard | FAQs | Logout

. . Wel Dashboard Wel i tion Hist
roadmap for our final designs and development. pEMOCLIEN TS S bENOCLE e
wiAUGEanEe Siahs: ACTVE  Balance: USD 125607 wiAlGEu o o L
Outcomes: @ E Transacton History /A LostStlen (@ osshbows SRS Pudase Conctess) CuckPament g0
We released apps in time for the Super Bowl 50, £ rosatPassuors 5 e Possuors ) :
. o e S oagzsts  purose Cocte Eora s, 304
the Olympics, Confederate Cup. The app suite is
osgu20ts  Purchaso (Contactess)-QuickPayment 2473
now used as a framework for future events. 7% Sonice, Fast Food Restaurants i

ol Balance Adjustment Debit Cardnolder -031(5)
oipganie Balance Adjustment Debit Cardholder 031(3)
Right side:
Terms & Conditions | ContactUs | Privacy Policy 030812016 o e Dot o S
. 12:55 i ®
iOS app / Web portal e e e e e e LA
(il Balance Adjustment Debit Cardhoider -003(5)

Clients/Guest web portal



Hospitality Suite (Continued) [7/7

Client: Visa m

Role: Design Lead and IC

Role Responsibilities:

As part of the Product Innovation Team at Visa One
Market, | led a team of designers (3) creating the
Personalized Itinerary Service and App Suite. We
worked across the organization; closely with
Marketing, Hospitality, PM’s and Engineering.

Project Objective:

1. Optimize Event Onboarding

2. Personalize Itineraries

3. Showcase new Payment Technology

Process:

We started with user and stakeholder research,
story mapping and journey analisis. Then we
created flowcharts outlining the full information
architecture of the apps which provided a clear
roadmap for our final designs and development.

Outcomes:

We released apps in time for the Super Bowl 50,
the Olympics, Confederate Cup. The app suite is
now used as a framework for future events.

Right side:
iPad app for backstage management

Events

Events d

Hinerary

Welcome to the
Backstage app

Please scan your band
tologin

12:30

StaffName LongLastName

F Au 2016w To rete an od-hoc event,
ki (it SR N N fistsalec the eventdateffom | CREATE AD-HOC EVENT
the drop-down atef.

1200PM  EventLong Name

1230PM  Event ExtraLong Name

© LocationName CLI_W2_Aug9-13_A-A

108 64 Checked-in  View

© LocationLong Name CLI_W2_Aug9-13_A-C

Welcome StaffName LongLastName

i
Transit Guests

Assign abus and begin boarding

© ©
% =~
Waves & Events Messages

View and message guests by wave or event Schedule and send messages

©, ©,

View and message guests
Settings

230

< Transit

To crestean adhoc ranst even,
Select: Friday, August 12,2016 v frstseecthe vt e fom he CREATE AD-HOC TRANSIT EVENT
rop-down at e

Wave: CON_4NIGHT_Aug9-13 |
3 Destination ivity Long Narm 0 Desti
& Long Name T & Long

Wave: CON_4NIGHT Aug11-15

3 Destination ivity Long Narm
& Long Name CT

Wave: CON_4NIGHT_CER_Aug9-13

3 Destination i -
& LongName (CT CODE

Wave: CLIW2_Aug9-13_A-A

2 Destination ivity Long Narm i \ame 2 Destination
& LongName B Long Name

Wave: CLLW2_Aug9-13_A-B

StaffName LongLastName | siGNoUT

[

0 Destination
& LongName

3 tion
& Long Name

. C0DE ‘ m 7 5 ‘

Wave: CLILW2_Aug9-13_A-C

3 Destination
@ Long Name

Other: Ad-hoc Event

Hospitality Teams Backstage App (iPad)



ONBOARDING UI
Speaker Configuration App

Client: Logitech/Ultimate Ears SPEAKER BUTTONS: ONBORROING
Role: Lead UX/Interaction designer, IC

Role Responsibilities:

At Logitech | was hired to lead the design of the mobile
applications for the Ultimate Ears speakers, with the goal
of completing the apps in time for the holiday season.

Project Objective:

1. Enable smooth onboarding while updating the
firmware to the speaker and Bonus content.

2. Enable configuration work flows and design for
managing wifi speaker(s) and enabling controls
while switching between BT and WiFi networks

Process: ' , GENERAL Ul
Leveraging existing user research, we designed detailed

user journeys and application flow charts. These helped PRIMARY BUTTON: WHITE
identify crucial touchpoints and interactions defining the

app's user experience, including onboarding flows, e
speaker configuration/management

Outcomes and Deliverables:
1. Android & iOS Style Guides

PRIMARY BUTTON: BLACK

2. Android & iOS App design/documentation
3. UXResearch for switching between networks and

pairing multiple speakers, i.e. group listening
Right side:
iOS / Android Style Guide

ICONS: WIF1 LIST

SECONDARY BUTTON

TAKE A TOUR

FORM FIELDS

KEYBOARDS

qawe ity Miep
asdfaghijk!

© zxevbnm @

2 © (@

space

GRAPHICS: POWER

+

Join

BACKGROUND IMAGE

ULTIMATE
EARS

HEADERS

CATSANDDOGS
AMAZON ALEXA

ICONS: HEADER

Application Design Library/Style Guide



Speaker Configuration App (Continued)
Client: Logitech/Ultimate Ears
Role: Lead UX/Interaction designer, IC

Role Responsibilities:

At Logitech | was hired to lead the design of the mobile
applications for the Ultimate Ears speakers, with the goal
of completing the apps in time for the holiday season.

Project Objective:

1. Enable smooth onboarding while updating the
firmware to the speaker and Bonus content.

2. Enable configuration work flows and design for
managing wifi speaker(s) and enabling controls
while switching between BT and WiFi networks

Process:

Leveraging existing user research, we designed detailed
user journeys and application flow charts. These helped
identify crucial touchpoints and interactions defining the
app's user experience, including onboarding flows,
speaker configuration/management

Outcomes and Deliverables:

1. Android & iOS Style Guides

2. Android & iOS App design/documentation

3. UXResearch for switching between networks and
pairing multiple speakers, i.e. group listening

Right side:
iOS app / onboarding flow

ULTIMATE
EARS

[ LEARN MORE
BEGIN SETUP

LOOKING FOR
SPEAKERS

ULTIMATE SOUND

SPEAKERS

YELLOW SUBMARINE

@ BLUEBERRY HILL

© ADD SPEAKER

MORE

© SUPPORT

MEGABLAST FOUND UPDATE REQUIRED

CONNECT To WIFI START UPDATE

Last updated at 9:32 am

4 60%
Battery Charging

= WI-FI
Connected to CatsAndDogs

3  BLUETOOTH

Disconnected

(O AMAZON ALEXA
Signed In

_4

iOS app screens: Speaker controls, App menu, 3 Speaker status

veoaTE | unlimited READY
, .| TOROCK

SET UP ANOTHER SPEAKER

iOS app screens of the user onboarding flow



Rethink Transaction Flows
Client: Intuit, QuickBooks Online
Role: Design Lead and IC

We created an exercise to gain customer

Role Responsibilities:

empathy.
At QuickBooks Online | was responsible for the r J
“Rethinking of the Transaction” landscape within the : e = Trevor moderated role playing exercise:
QuickBooks Web application. ' ; 2 We broke up into three groups

(Wedding planner, photographer, and supplier)

. L Completed transactions accordingly
Project Objective:

Create the Future State of the QBO Transaction

Reversed certain transactions when the
wedding was canceled

landscape.
Process:
Extensive user research, including customer interviews,
Torymatic, Telling cards - 5 products
competitor analysis and a workshop with the larger team Says Thinks
(Engineering, PM’s and Marketing). This allowed us to wewe | e | D T danm
e I
build strong empathy for the users and their pain points. : —l
. —m— Icould pictures and
Leveraging the learnings from the workshop, we then Fa e "'w:m;ﬁ;?g-‘ b s
narrowed down on the key pain points and used them to e St e Ideas and focus points that came out of
. . e = :
formulate hypotheses for prototyping and testing. | = @ the brainstorm:
Does Aaidof Feels
U T i T Mgt o Knowing where you are!
Outcome: ooty | veonde i el o el b
. ler | everyday | Scounamand v is doing 1ol Ll
X . . = e Proactive guidance
1. Workshop with a cross-functional team to define a e e emooweed - : : :
L K . e o e Guided experience for novis to accountant
holistic roadmap for transaction workflows in QBO. — b | Dot e o Tl i
. T Sl o Tactical invoice features
2. Prototypes showing the future state of the e | = B e easuting e
transaction workflows. T iz
3. Recommendations and design solutions that shape Painpoints:
- Credit card processing with QB-Cardreader not working
the Future of the Transactions within QB Online 7 Using shipstation for comparing sipping ot
Right side:

Research and Workshop examples Snapshots and collateral from the workshop



Rethink Transaction Flows (Continued)
Client: Intuit, QuickBooks Online
Role: Design Lead and IC

Role Responsibilities:

At QuickBooks Online | was responsible for the
“Rethinking of the Transaction” landscape within the
QuickBooks Web application.

Project Objective:
Create the Future State of the QB Online Transaction
landscape.

Process:

Extensive user research, including customer interviews,
competitor analysis and a workshop with the larger team
(Engineering, PM’s and Marketing). This allowed us to
build deep empathy for the users and their pain points.
Leveraging the learnings from the workshop, we then
narrowed down on the key pain points and used them to
formulate hypotheses for prototyping and testing.

Outcome:

1. Workshop with a cross-functional team to define a
holistic roadmap for transaction workflows in QBO.

2. Prototypes showing the future state of the
transaction workflows.

3. Recommendations and design solutions that shape
the Future of the Transactions within QB Online

Right side:
New design ideas for QBO

Create estimate

Thisisa w of the

Review and send estimate

ACTIONS

BOLT CONSTRUCTION
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$2,000.00

1001 12/12/2018 12/31/2018

mems

1 Deluxe kitchen package o
Stuffto design and build a custom kitcher @ quickbooks. BOLT CONSTRUCTION
C +New ) Project #101
Overview
Dashboard
Projects
PROJECT DETAILS
Some One

PROJECT DOCUMENTS

Estimate #1

Approved by Cole on 12/13/2018

1 Deluxe kitchen package

TOTAL

PROJECT OPTIONS

Add estimate >

st full payment >

project >

$2,000.00

$2,000.00

Screens from the final tested prototypes




Devops Security Measurement Dashboard
Client: NewContext/Copado
Role: Design Lead and IC

Role Responsibilities:

| was hired by NewContext (now acquired by Copado) to
lead the design for their DevOps Security Measurement
Dashboard and Applications.

Project Objective:

Moving from engineering centered design to user
centered design; my task was to enhance the Devops
Lean Security Measurement Dashboard design and
experience through a user-centered approach and
increase usability and visual design.

Process:

Discovery User Research, defining user problems and
pain points and created clear flows and journeys top
address these. Next we tested multiple prototypes with
users and iterated on final designs that were handed-off
to engineering for implementation.

Outcome:

1. Organized and optimized information architecture
user functionality.

2. Delivery of new design style guide including logo

3. Delivered High Definition prototypes and designs as
handoff for engineering.

Right side: Web portal /iOS app

LS/10 WIS/I0

LEAN SECURITY 0 Favicon
ASSESSMENT PLATFORM 1o

ACME CORPORATION mm

N

LSIQ RATING N
32% \ g
® MODERATE I ' i

LEAN SECURITY ASSESSMENT

42 31 63

ALERTS

Epic Completion:

control. Enter all s

iz

Interview: En
development [

projects into source control. Enter all software

S

ACME CORPORATION Em

LSIQ RATING

219

GOOD

LEAN SECURITY ASSESSMENT

ALERTS

Dashboard screens for Web and Mobile (iOS)



Institutional Investment App Suite
Client: BlackRock
Role: Director and IC

Role Responsibilities:

Grow and lead a global Design Team and deliver design
for several products as IC.

Partner with PM’s, Business and Technology to define
problem statements, deliverables, scope, prioritization,
resourcing and timelines.

Project Objective:

1. Move design practices to an inhouse team and
align design process with engineering.

2. Align UX/Ul across existing and build new features
that optimize the use of BLK Data and Analytics.

Process:

Implemented the Double Diamond process and aligned
design tracks with engineering, following a dual-track
agile process. (Cross-functional product team works on
two tracks: discovery and delivery.)

Outcome:

1.  Grew a team of designers from 1 to 8.

2. Embedded ux-designers in engineering squads,
owning the e2e design process.

3. Delivered a suite of 8+ large data intensive Apps.

4. The Ell Design System

Right side: App Suite overview page / App details

BlackRock
BlackRock

Ell Analytics Suite

Portfolio Construction

[ [T

Pre-Trade

Benefits of the tool

e
Theme Machine
Int

Liquid Beta
y us

Sed ut perspiciatis unde omnis iste natus error sit voluptatem

Sed ut perspiciatis unde omnis iste natus error sit voluptatem

Learn More

Tool availability

Factor Workbench

US, EMEA, APAC, LATAM, Canada

Delta One

Us.Austalia,NewZealand L e

Sed ut perspiciatis unde of
accusantium doloremque

tus error sit voluptatem
totam rem

teammore [

Sed ut perspiciatis unde omnis iste natus error sit voluptatem
accusantium doloremaue laudantium, totam rem.

Who are the users?

Factor Extractor

ETF Pre-Trade

Quick Search o us a BlackRock. FUND NAVIGATOR

ABCUS  ishares Lore o

Watchiists.

Competitor Funds

e a

o w20z e 00> s120m

~ o vmmz Ao s120u
sz sectorxposure
Fenz22022  SeHG Expanse fatio O
e | _— = - - Fh27 s ik Sorest |

I

Ell Analytics App Suite website

App details



BlackRock Liquid Beta Toss.  Mesowrcesv  ContstUs  USA | & Userhame

Institutional Investment App Suite (Cont.)

Client: BlackRock

Role: Director and IC Benchmark 1

Role Responsibilities: N — B N ‘..,,.
Grow and lead a global Design Team and deliver design SmetidicsliSharss e ik Eraiaereld

for several products as IC. oty 2

Partner with PM’s, Business and Technology to define _ Tacing Expense R

problem statements, deliverables, scope, prioritization, M

resourcing and timelines.

Project Objective: ’
1. Move design practices to an inhouse team and 4‘ Q

align design process with engineering. Summary ststs BlackRock. TOTAL PORTFOLIO WORKBENCH Toolsv  Resourcesv  Contact USA & User Name v
2. Align UX/UI across existing and build new features e e Welcome Portfolio Compare Manage Portfolios
that optimize the use of BLK Data and Analytics. __ = e = W er 1] [reen 7| [[Forotoc ;
Errasie I |320% [280% [350% |50% | [[450% [400% |120% [30% | ||s00% |48ow [00% |20%
. (SHARES CORESUPSOOETF  10.73% ] -
Process: 899% s cone us Rer eTr Esportll dmperisotvotes
Implemented the Double Diamond process and aligned B | pertoto Hodings R
design tracks with engineering, following a dual-track e L B hodtals
+ + a to by-)
agile process. (Cross-functional product team works on oy o R
two tracks: discovery and delivery.) e
o M Tm we RN e e [k ] conion TN
Outcome: [erwsmsrmiaeas,  soma . PR
1. Grew a team of designers from 1 to 8. [ommes ] WSCIE56 QualtySeore © 10
) . . . 2500 ‘ . e i 613
2. Embedded ux-designers in engineering S ressurie 1500 300 b ; & wscrson PrR—
squads, owning the e2e design process. 1 s R
3. Delivered a suite of 8+ large data intensive = o ) wsciacm 153 e
Apps. sl ool 1520 o
: 1000 & © c MSCIACWI - v
4. The Ell Design System ! 2028

Right side: Web application examples

Two Applications screens from the Suite



BlackRock. FuND NAVIGATOR Tools © Resources v Contact & User Name »

Institutional Investment App Suite (Cont.)

Client: BlackRock © Modelage !
Role: Director and IC Koymetrics  Performance  ESG  Climate  Factors  Corrlation @ Showdeits ECoumms B Export 1 Sottings
. - Tickor&Fund Name MyScore ® - Benchmark  Navigator Categery nccptionDate (S | Ratlaon | aloter) Smremd (e |
Role Responsibilities: =
. . . - fx‘f_iuguw ’ Large Blend 01/20/2004  $65605.7TM 7 8 16
Grow and lead a global Design Team and deliver design :
L — 70 S&PTotal.. Large Blend 12/11/2008 +$ 1.4M -1 -1 +06
for several products as IC. G s S
. s . . g arge Blen
Partner with PM’s, Business and Technology to define il i B B ) ’ 03
problem statements, deliverables, scope, prioritization, Z 54| Do Jons-~. | Large lend B o =
resourcing and timelines. f‘iﬁwmmuww 63 S&P500  Large Blend 07/22/2004 +$5.4M 4 5t o7
D s e 62 Dow Jone.. Large Blend 01/20/2012 -$15M 1 +1 +16
Project Obiective: LA :VWY - JP. Emerging Markets Bond ~ 02/10/2005  $ 65,605.7M 7 8 16
1. Move design practices to an inhouse team and OB et 84 Bloomber.. Emesi  BlacLROCK ETFNAVIGATOR rootse contt e 4 R
align design process with engineering. EMmHC R PR (o
2. Align UX/UI across existing and build new features £sen el e e
that optimize the use of BLK Data and Analytics. e e T | ke tohtopmlirhernsfmeSicedoirg i el 58 N gl s

S e Emaring s 55 62 FTSE.  Emergi WWOWSL IR sublist1  Sublist2
Process:

Implemented the Double Diamond process and aligned puaen@ cotmns 1 B

design tracks with engineering, following a dual-track | Fie'® Gpuy, By Vescwtane,  [GensionBatn, Fiethases 56 Bl AV Soresd Holdngs Vi oldign

agile process. (Cross-functional product team works on AO|we  |E-US  |SEPE00 ichares 2004/01/20  $65,605.7M 19 s3I tes 45T ose%  78ss

two tracks: discovery and delivery.) Hons o x @

® AUM Change Increases above $200M D Lasttriggered: Sep 20, 21:59 Take Action s (<] [ o

Outcome: AUMChange  Drops below $200M D Lasttriggered: Aug 17, 15:32 Tkeaton 4 © @
1. Grew a team of designers from 1 to 8. Add Alert

2. Embedded ux-designers in engineering A0 ww  Eb-US  SPSO0 iSSP ognsny  sazasaew  d8 swadsM 107 24 orz% s

squads, owning the e2e design process. A0 wse EWUS SPS0 SmwCoe  guies  suosraw 4 seaoM 073 o oswe  sazs

3. Delivered a suite of 8+ large data intensive A MU s b e e

APPS. a0 scne 7Y SO laeces. | 1993/022 s1441sTM 4| Sasei| L8| 20| DR R

4. The Ell Design System ji=p Ewiy-Us  SPSO0 SPOR  oosuios  sioseso 4 sioaem 426 22 s sorow

Right side: Web application examples

Two Applications screens from the Suite



Thanks for watching!

Please connect with me via:

Email: jorisx@mac.com
Call: +31 6 24235496

Linkedin: linkedin.com/in/jorissewandono
Web: joris.sewandono.com

All materials shown are confidential, please do not distribute.
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